
 

COLLABORATION

“Alone we can do so little; together we can do so much” 
-Helen Keller
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Three years ago when I decided to 
start my vintage rental company 
and get into the event industry, I 
had dreams of joining a community 
full of social butterflies, devoted to 
sharing and growing together. I 
quickly woke up from that dream 
when I realized that many of the 
seasoned creatives in my small town 
were not excited to divulge their 
secrets to new kid on the block. 
I found that beyond a monthly 
gathering, the event professionals 
near me were scarcely seeing one 
another outside of shared events.

As I built up my vintage finds 
and started to grow my business, 
the small barn I had been using 
for storage began overflowing. I 
knew it was time to make a move 
to a larger warehouse and I began 
thinking about how this new space 
could be shared among others in my 
community. My first thought was 
to incorporate the photographers 
who came to me for rentals. They 
needed accessories sure, but I also 
I knew that they’d love to have a 
place to execute shoots and maybe 
even meet with their clients. With 
that in mind, I signed the lease 
on an old carpet barn and started 
setting it up as a space that would 

be welcoming to not only my 
clients, but the local photographers. 

I started sharing the news of 
the studio with every creative I 
could, hoping they’d pass it on to 
photographer friends. It quickly 
became apparent that there was a 
need beyond photographers, not 
just for a space, but for a sense of 
community. Before even opening 
the doors, I had four amazing 
creatives, from all different fields, 
ready to join The Studio Collective. 
Each had felt a need for a place 
where they could grow and operate 
their business. Instead of meeting 
with clients at a crowded coffee 
shop, they could now invite them to 
a studio that reflected their brand. 
Instead of staring at the computer 
screen at home alone, they now had 
a place to share with others who 
understood the daily struggles of 
being a creative. Instead of hoping 
to see an industry friend at an 
event, they could now easily refer 
and collaborate.

When I started The Studio 
Collective, I thought that it would 
just be about the space itself, but it 
ended up being much more. Every 
time I had a client come through 

STARTING A   

COLLECTIVE

BY @THESTUDIOCOLLECTIVECA



FOR MORE INFO, YOU CAN VISIT NICOLE ONLINE. 

the studio to view the rentals, I 
was able to introduce them to the 
amazing vendors that I loved to 
work with. I started working more 
and more events with the members 
of the Collective, always with the 
confidence that our shared projects 
would be beautiful and successful. 
Needless to say, my clients loved 
the option of the one-stop shop 
and our easy energy at events.

The Studio Collective has become 
more than a great resource for our 
members, it’s a fantastic experience 
for our clients. Finding a perfect 
vendor can be a struggle for brides 
and grooms and I sought out to 
make it easier by connecting clients 
to multiple vendors who shared 
their aesthetic and price range. I 
built a website where potential 
clients could find The Studio 
Collective and and browse all of 
the amazing members in one place. 
We put together bridal packets 
allowing each member to showcase 
their business, and when any one 
member booked a client, they could 
then present the entire Collective 
to them. 

Whenever someone is throwing an 
event in our area, they now have 
a resource to find and meet all of 
their vendors in one place. It’s been 
a pleasure to watch the members of 
The Studio Collective grow their 
respective businesses over the past 
year, and I know the thrill won’t 
wear off as that growth continues.

The Studio Collective is always 
evolving, but I believe it’s the 
way that we should be working 
as creatives. While we are all still 
individuals with our businesses, 
no event is created by just one 
person. Collectively we can elevate 
one another’s businesses through 
referrals, knowledge, and support. 
This year I look forward to helping 
others create Collectives. 





So you’re new to this whole creative 
entrepreneurship thing and maybe 
it seems like everyone else already 
has found “their people”...

Those creative partners that they:

1. Collaborate with on every project 

2. Refer their clients to when 
they’re booked or need help

3. Have a genuine friendship with 
and hang out with outside of work

So how do you find creatives to 
work with when it seems like 
everyone already has their go-
to people? Especially because 
maybe you’re entering into this 
crazy world that is the creative 
industry and you don’t feel like you 
have that much to offer yet... you 
feel super needy and don’t really 
have a clue what you’re doing yet 
because, duh, you’re totally new at 
this. Well the good news is, we’ve 
ALL been there! Any creative 
entrepreneur who runs a successful 
business today started out feeling 
overwhelmed and maybe a little 
scared to put their name out there 

or even mention that they have this 
dream of being a full time creative 
entrepreneur. That’s a big reason 
why we’re launching the Creative 
Catalog... a super affordable 
online collaborative directory of 
job listings and Creatives to make 
it easier to find work and people 
who need your help. Because as 
we’ve been researching this concept 
of collaboration over the past 
year that we’ve been building the 
Creative Catalog, we’ve learned 
that the number one barrier to 
collaboration for Creatives is that 
they don’t feel worthy of asking 
others to work with them.

And I can relate because for me 
sometimes it was enough to take 
me back to middle school...you feel 
awkward and think that everyone 
else has friends and life figured 
out. So you eat your lunch in a 
bathroom stall scared to show your 
face, when in reality the TRUTH 
was that there were other awkward 
middle schoolers who needed you 
to introduce yourself and be their 
friend so you could get through 
that awkward stage together! And 

 

FINDING CREATIVES 
WHO NEED YOU

COLLABORATE AND GROW TOGETHER

BY @ANNAMARIEAKINS



there are tons of creatives just like 
you in that same lonely stage who 
need creative partners to grow too.

When it comes to building a 
creative business, the easy part is 
usually doing the actual work...that 
thing you’re passionate about...the 
HARD part is finding the people 
to work for. And I fully believe that 
collaboration with other creatives is 
the fastest way to grow a business 
and network of clients. 

Step 1: Grasp this concept first: 
Treat others as more important 
than yourself. 

It sounds so simple right? This is 
the heartbeat of Community over 
Competition and what the Rising 
Tide Society is all about. But it’s 
a concept that can easily get lost 
in the feeling that you need to get 
ahead... 

To me, the biggest secret to building 
a healthy and thriving business is in 
asking these six little magic words:

What can I do for you? Always make 
the person you are approaching feel 
valuable. Approach others from 

a place of humility. Be confident 
but honest about what you have to 
offer them. People are more likely 
to agree to working with you if they 
feel that you are true to your word. 

Step 2: Reach out to your current 
network of people. 

I think it’s easy to underestimate 
the power of the people you already 
know and how many people THEY 
know. Send your friends an email 
telling them about your business 
and your heart behind it. Even if 
you don’t have a big portfolio of 
work or a ton of experience yet, 
make use of your gifts! Depending 
on what stage your business is in, 
consider offering your current 
close friends your services for free 
or send them a handwritten note. 
Ask them if they know any other 
creative entrepreneurs or business 
owners that they could connect 
you with. Remember that networks 
are generally built slowly and one 
positive experience at a time. Be 
patient! And even as your business 
and network grows, never stop 
asking how you can add value to 
others and their businesses. 
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FOR MORE INFO, YOU CAN VISIT THE CREATIVE CATALOG ONLINE. 

Step 3: Be a river, not a flood

A river flows deeply, with purpose 
in one direction and gives life to the 
things around it. A flood is chaotic, 
destructive and usually shallow. 
One quick way to have no solid 
connections is to try to connect with 
everyone. Be intentional about the 
Creatives you are connecting with 
and really invest time in getting 
to know and serve fewer people. 
This will allow you to give life to 
the people around you and will 
help you grow a more purposeful 
business. 

Step 4. Seek out a mentor 

Not only is this crucial because 
a mentor can give you valuable 
advice and perspective, but also 
because they can introduce you 
to other people who are likely in 
a similar stage of growth as you! 
Because if you admire and follow a 
certain mentor, there are probably 
also a lot of others following that 
mentor who are similar to you...and 
those are the people that you need 
to grow with! Attend a workshop 
hosted by someone you admire or 
hire a business coach. This is how 
I met several of my best friends in 
the industry who have helped me 
grow the most!

Step 5: Find your people while 
wearing pants and no pants

This is one of my all time favorite 
concepts that I learned from my 
friend Morgan who runs a furniture 

rental company called Paisley & 
Jade...it’s so important to go to local 
meetups (like Tuesdays Together!), 
workshops, and conferences like I 
mentioned in Step 4...ie. places you 
have to wear pants to meet people.

But there are sooo many 
opportunities to find your people 
from the comfort of your own 
couch...no pants required! Join 
local and national facebook groups 
for your creative field. The Rising 
Tide Society group is an invaluable 
resource where Creatives are 
constantly asking for advice and 
getting feedback. Search for these 
on facebook and don’t be afraid to 
chime in with the discussion.

And lastly this is where the Creative 
Catalog comes in again! Our heart 
for the Catalog is that it would 
help connect Creatives with others 
who need them around the world 
through a collaborative directory 
of job listings and member profiles. 
Our goal is to help you find work 
and people who can move your 
business forward! 

The people who want to collaborate 
and grow with you are out there! 
You just need a way to find them. 
Follow these steps and sign up for 
the Creative Catalog mailing list if 
you want to be one of the first to 
know when we launch it! 



When thinking of collaboration 
the first words that come to 
my mind are: together, fun, and 
strategic.  The words that come to 
your mind may be different. But as 
a Business Strategist when I hear 
collaboration, I am thinking of how 
it will work in my business.  Will 
it help my business grow? Does it 
make sense for my brand? And is 
it a win-win for all parties?  While 
there is no problem with creating 
or joining a collaboration that is 
“just for fun”.  I urge you to think 
deeper into the opportunities you 
accept and create, to make sure 
they are worth your time, money, 
and reputation.

If you have been thinking of 
including more collaborative 
opportunities into your business, 
today I’m going to walk you through 
the 4 steps you must take to make 
sure that a collaboration will give 
you the results your business needs. 

Step 1: Define Your Goal

A collab can lead to a variety of 
results for you.  You can: (1) Grow 

your email subscribers (2) Grow 
your social media followers (3) Get 
direct sales (4) Be seen as an expert 
in your field and on and on.  So 
from the beginning you need to get 
clear on what you want and what 
your business needs.  Take a look 
at your business right now, are you 
on track to meet your sales goals for 
the year?  Have you booked enough 
weddings? Have you worked with 
enough 1-1 design clients?  Look 
and what is going on so you know 
where you need to improve.

Once you have a  clear picture of 
where your business is, you will be 
able to think about the results you 
need to get from a collaboration, 
to make it worth it. So what is it 
for you?  Do you need to increase 
your instagram following? Grow 
your email list?  Get featured on a 
popular blog?  What result do you 
need to get from a collaboration 
to move your business forward?  
Decide on what that is for your 
business and then move onto to 
step two.  Brainstorming an idea.

 

 

FOUR STEPS TO A COLLABORATION

THAT WILL GROW  
YOUR BUSINESS

BY @NEVICAVAZQUEZ



Step 2: Brainstorm an Idea

Not going to lie, sometimes step 
2 happens before step 1, because a 
great idea hits you.  If it does, make 
sure you go through step 1 to check 
if this idea will be able to bring 
you the results you really need.  If 
you are going through the steps 
sequentially then it’s time to think 
of your collab idea! Use your goal to 
guide you to this idea.

Here are some examples to get your 
thoughts flowing:

Goal: Increase Instagram Following

Host an instagram challenge together

Run each other’s instagram account

Goal: Increase Email Subscribers

Host a Webinar together

Create an Ebook with tips from 
industry leaders

Goal: Increase Sales

Combine one of your product/services 
together and sell them as one

Combine your services to create a 
brand new offering

What you choose should be a win 
- win for everyone involved.  It also 
must fit into what your business 
stands for.  You don’t want to 
create or accept any opportunities 
that will confuse your audience.  
For example if you’re a wedding 
photographer it wouldn’t make 
sense to partner up with a dog food 
company because it doesn’t align 
with what your audience needs.  
Once you have thought of an idea, 
outline the details because it is time 
to find a partner!

Step 3: Find the Right Partner

The reason you need to have an idea 
before you find the right partner 
is because you should have a plan 
before you reach out to someone 
and tell them you want to work 
together.  When you come to them 
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with a clear plan they are more 
likely to say yes because they can 
see the vision and benefits.

You want to hink of someone 
you already have some sort of 
connection to.  It can be a person 
or a company but you need to have 
had interaction with them, whether 
it’s in their social media comments, 
blog comments, personal emails, or 
using their product.  I’m not a fan 
of pitching people who you don’t 
have a track record with of showing 
interest in their work.  It can seem 
like you are using them, and there’s 
a good chance they will say no.  
So think of people or companies 
in your network then think about 
someone who has the audience you 
want to get in front of who your 
audience will also love.

This person/company should be 
reliable and consistent in their own 
business.  You want them to be 
passionate about the idea you are 
bringing to them, and also have the 
time to put in the work and execute 
the plan. Once you find the right 
person/company email them with 
the outline of your idea, explaining 
the vision and benefits.  If they 
agree then it is time to bring your 
collab to life!

Step 4: Execute the Plan

Too many times great ideas, stay 
ideas.  You have to put in the 
work to make them happen.  So 
make sure that yours do! The first 

thing you need to do with your 
partner is set a date.  When is 
this project launching?  Once you 
have the launch date you need to 
set deadlines for everything else 
that needs to happen in order to be 
ready for the launch date. Assign 
roles and set expectations. Decide 
who is responsible for what and 
make sure both parties are working 
on what aligns with their strengths.  
Then remember to review your goal.  
You started this all because you had 
a goal, so make sure you are both 
on the same page with why you are 
doing this and what you want to 
achieve when all is said and done.

Take action now. Review what 
is happening in your business 
today, and identify where there are 
opportunities for collaboration and 
growth.  Then decide on what goal 
that collaboration needs to help 
your business meet.  Come up with 
the idea that will lead to the result 
you are looking for, then find the 
right partner to help you execute 
your plan! A collaboration can be a 
lot of work to coordinate, but it can 
also be exactly what your business 
needs.  Teaming up with the right 
person/company is sure to get you 
both in front of more people, who 
will now know about your business 
and the message you want to share 
with the world!

FOR MORE INFO, YOU CAN VISIT NEVICA ONLINE. 



Being able to capture great 
tablescape images is a fundamental 
aspect of wedding photography. 

Not only does it help tell the story 
of how a wedding day unfolded, it’s 
also a key element for a publication 
layout. When we’re looking to get 
our work published, we want to 
ensure we can include at least one 
shot of each of the following: 

1. Pulled-back shot of the whole 
scene as guests will see it when 
they enter. 

2. One good shot of an entire 
table fully set. 

3. An approach shot showing one 
section of a table with a few 
place settings.

4. One close-up place setting 
shot. 

In an ideal world, a stylist would 
work with a photographer to hand 
select which table is shot, which 
place setting is best, and what 
angles they prefer. But let’s be 
honest, most photographers don’t 
have the opportunity to work with 
stylists most of the time. In the 
real world, you’ve got to do some 
work with your hands (i.e., styling) 
before you use your camera.  

 

HOW TO SHOOT & STYLE 

A TABLESCAPE

BY JOY THIGPEN IN PARTNERSHIP WITH  
@ONCEWED AND IF I  MADE
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It’s often a combination of finding, 
creating, and tweaking things to 
build a single great image. The first 
three shots you can probably pull 
off on your own, but the close-up 
shot is usually the challenge.

If you’re pressed for time when it 
comes to shooting the tablescape at 
your next wedding or photoshoot, 
here are some quick, simple tips 
you can apply to allow you to safely 
check the “table shot” off your list.

• Find a place setting with the 
best lighting situation in the 
room.

• Try to get up above for a nice 
bird’s-eye-view. (If you have to 
stand on a chair be careful not 
to leave a dirty seat for a guest. 
Or fall.)

• Try to make the plate a pretty 
clean circle rather than a 
distorted oval.

• The focus should be on the 
plate or whatever is on the 
plate.

• Try to keep your flatware pretty 
straight for the camera (which 

may not look straight in real 
life).

• When possible, give a little 
space between each utensil 
and the plate so it doesn’t feel 
crowded.

• Avoid having a flower 
arrangement centered directly 
above a plate. It creates a 
bad tangent—the plate and 
arrangement are held in tension 
and begin to compete for 
attention. It’s usually better to 
center the plate and off-center 
the flowers, letting the plate be 
the star and the flowers be an 
accessory.

• Remove any unnecessary items.

• Iron or photoshop out any 
severely distracting wrinkles 
(a few gentle ones are ok 
because it looks real and gives 
appropriate texture.)

 

And if you have time to play with a 
few more angles, here are some nice 
variations on this shot...
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There’s beautiful contextual information going on in this shot. The clean, simple 
place setting is clearly featured, but we’re also invited into the experience of 
being a guest at this wedding. Our eye is continually drawn up through the 
shot, from the plate and flatware, up to the centerpiece and champagne flute 
and finally to the tallest candle. Notice too how this candle is slightly offset 
with the plate, avoiding tension between the two objects. While the background 
is not in focus, the lack of any other distracting elements (chairs, a table in the 
background etc) allow us to imagine what this seaside setting might look like.
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You probably recognize this shot by Jose Villa. It’s among the most-pinned 
wedding images on Pinterest. It’s focus is on one plate/place setting, and 
everything else is singing backup. It engages the viewer at the event as if it’s a 
first-person experience—when the viewer sees it, they feel like “I am about to sit 
down at this table for dinner.” And it sets us up for an easy win compositionally! 
The circle of the white plate is such an easy and strong focal point. If the whole 
plate is in the shot, it should probably be the object in focus (or whatever is on 
the plate).
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This shot is so strong because everything else has a strong presence but is leading 
us toward the little bowls. The little ruffled bowls are the only complete (albeit 
irregular) circles in the shot, which helps them stay dominant. The forks are 
pointed at them, the flowers point to them, even the arc of the plate leads the 
eye toward them. (These closer shots may require moving a few things out of the 
shot to keep it from being cluttered.) 
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FOR MORE INFO, YOU CAN VISIT JOY & ONCE WED ONLINE. 



One of my favorite ways to 

collaborate has been with a 

wedding planner friend who 

styled a live lay flat for an album 

video I share in my pricing guide. 

She prepared a cheeseboard, lit 

a candle, and opened a bottle of 

wine so that as the pages turn 

in the video, it feels personal 

and truly alive! Having her style 

the visual environment was such 

an incredible way to showcase 

our work together, but also 

stretch our wings creatively in 

a way we normally wouldn’t! 

@ANNMARIE_SWIFT 

I collaborate regularly with the 

photographers and creatives in 

our community! We’ve done a 

variety of styled shoots, and just 

fun shoots where we bring in 

models to try different shooting 

techniques. 

It’s great when the creative 

coordinator collects all the 

participating social media tags 

and emails everyone, reminding 

to follow and credit when 

posting/reposting.

Recently I put my own camera 

away and was the subject for 

our local photography group! 

Being on the other side of the 

lens was fun and a learning 

experience as well!  

@JENNIFER_HIBBERD_

PHOTOGRAPHY 

I learned the hard way that all 

vendors should always sign a 

contract when collaborating 

with each other. Without one, 

everyone is free to do what 

they want with the products 

created. As a photographer, 

credit is incredibly important 

for me to stay in business. If a 

vendor forgets to credit me 

on a blog or publication, not 

only are they implying those 

images are theirs, but I could 

be losing potential clients. Make 

sure to always lay down the 

ground rules and have every 

participant sign the contract.  

@SINCERELYEMELIA

Approach people who’s work 

you admire! We all have our 

unique talents and can help 

elevate each other’s work 

together when we collaborate. 

I’m currently teaming up with 

a local florist to add beauty to 

a local artist’s invitation suites 

that I’m photographing for her 

business. I loved her designs 

and unique perspective and sent 

her an email to provide custom 

gifts for my clients. It’s been so 

great getting to know these two 

talented women and bringing 

together a team of creatives 

who will not only build beautiful 

things together, but we now 

have a friendship that could 

extend beyond social media. 

@ JESSICAFREYPHOTOGRAPHY 

C O L L A B O R A T I O N  T I P S  
f r o m  o u r  Tu e s d a y s To g e t h e r  L e a d e r s



My greatest collaboration has 

been partnering with other 

photographers in my community. 

Early in my career I learned the 

importance of community, I 

made an effort to create a great 

group of photographer friends 

that have inspired me and 

pushed me to think outside the 

box creatively and in business. 

We bounce marketing ideas 

off of each other, share tips on 

attracting our ideal client etc. 

Sure, we all have different styles 

that we shoot and edit, and we 

all charge differently but, we 

have one thing in common, the 

desire to tell as story through 

our images while creating 

beautiful art. Together we can 

do so much more… together we 

can make the community better, 

we can improve our skills, we 

can inspire each other, we can 

encourage each other, and yes 

we CAN book more clients!  

@ AMALIEORRANGEPHOTOGRAPHY

Never let fear stop you from 

reaching out on a collaboration! 

I have had the pleasure of 

collaborating with so many 

vendors that I admire; people 

who I thought were much more 

ta lented/establ ished/popular 

than me. If I had let fear stop me 

from reaching out, I would have 

never had the chance to work 

with and know them. It may be 

terrifying to send that first email 

or pick up the phone, but just 

go for it! Don’t play it safe. Seek 

to work with people who will 

inspire you and push you to be 

better. You might be surprised 

at how excited and eager 

they are to work with you too!  

@KELLYHANCOCKEVENTS

The internet opens up a world 

of collaborative resources. 

Personally, I love using sites like 

Upwork.com to hire freelancers 

from around the globe. The 

best part is, because of the time 

difference they work while I sleep 

which doubles my productivity.  

@STEEZDIAZ

Start together before you’re 

ready! It’s easy to spend so much 

time in the planning stages of 

a collaboration that you never 

put the work out there. This is a 

major difference between people 

who have made world changing 

things happen and people who 

just dream about changing the 

world. Each time you actually 

execute a collaboration you 

learn so much in the process 

about how to create better 

work together in the future! 

@ANNAMARIEAKINS

Approach collaboration from 

a genuine desire to build 

relationships. Some of my 

favorite collaborators and I have 

been partnering for years on 

projects and styled work before 

we ever had a chance to work 

together for profit. These people 

are great sounding boards 

for business development 

or struggles, and many have 

become close friends through 

our time together. Genuine 

friendship makes collaboration 

more rewarding, honest, and 

special. Learning this early 

on can change your life! 

@ ASHLEYGERRITYPHOTOGRAPHY



 

TUESDAYSTOGETHER

GROUP DISCUSSION  
QUESTIONS

• What are some projects you would like to collaborate on 

with other creatives?

• In the past, what has worked when reaching out to other 

creatives you’ve never met to collaborate on a project?

• Is anyone part of a collective? If so, what are some of 

the benefits? If not, is this something you’re interested 

in?

• What are some ways collaboration has furthered your 

business?v

These are just to start the discussion. Feel f ree to include your own and 

encourage group members to do the same! 



THANK YOU TO OUR TUESDAYSTOGETHER LEADERS,  

NEVICA VAZQUEZ,  ANNAMARIE AKINS AND NICOLE WRIGHT FOR 

CONTRIBUTING TO THIS GUIDE! 

COVER PHOTO BY ANNAMARIE AKINS


