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Before I get this party started, I 
want to take a moment to express 
my love for the Rising Tide 
community.  I love this group with 
the same affection I have for gluten 
free donuts.  That’s to say, I’M 
OBSESSED.

I wanted to write this article because 
I saw a gap in the educational 
aspects of Instagram for business 
owners.  I see conversations around 
how to get more followers, but 
that’s not enough for me... or for 
you.  Why?  Because the amount 
of followers doesn’t matter as much 
as having people are are active and 
excited to see what you share.  And 
now that Instagram’s algorithm is 
in full effect, engagement matters 
more than ever.

Now, of all the social media I use, 
I’m certain Instagram is the fastest 
way to grow an engaged fan base 
online.  I feel confident saying this 
because of my diversified social 
media experience.  I’ve worked hard 
to grow my Instagram following to 
more than 150,000 followers, but 
I’ve also grown my Facebook page 
to almost 200,000 and Twitter to 
100,000... And I’m digging deep 
into Snapchat, so please know 
I’m ALL ABOUT social media 

and how it can be used to grow 
businesses.  Because of my activity 
on social media platforms across 
the board, I’m confident saying 
Instagram is where the party is at 
for entrepreneurs.  

Which leads me to share two 
things people aren’t telling you 
about Instagram.

First up, know who you want to 
speak to.  Before I get into this 
point, I want to get something 
out in the open:  social media 
is a conversation.  A real life 
conversation... happening on the 
Internet.  The way you engage on 
social media should be the exact 
same way you should engage when 
you walk into a cocktail party.  If 
you’re anything like me, you look 
around the room and assess who 
you’ll chat with.  

Okay, let me take that back.  If 
you’re anything like me, you’ll likely 
grab a drink and stuff your mouth 
with fried appetizers because you’re 
so nervous, THEN you’ll look 
around the room and assess who 
you’ll chat with.

Once you set your intentions to chat 
with a group of people, you engage.  

TWO THINGS PEOPLE AREN’T TELLING YOU ABOUT 

INSTAGRAM

BY @JASMINESTAR



FOR MORE INFO, YOU CAN VISIT JASMINE ONLINE. 

You don’t walk into the center of 
the room and start shouting: “Hey 
guys! Hi! How are you?  I’m great!  
I sell products!  I’m creative!  Buy 
my products!  I’m so fun!  I like 
long walks on the beach!”  I see 
people do the equivalent of this on 
Instagram every single day.  And 
then they wonder why no one talks 
back to them.

Of course no one talks back 
to them... who were they even 
speaking to as they stood in the 
center of the cocktail party?  No 
one can tell.

If you were to speak to a small group 
of people about things they liked, 
offered great insight, presented 
value with your product or service, 
there’s a great chance people would 
talk back to you.  This is precisely 
the same thing that happens on 
Instagram.  

The first secret is to define who you 
are speaking to and how they want 
to engage.  

The second secret to engagement 
and relevancy on Instagram is to 
use storytelling to engage.  I get it: 
you’re a creative and you rely on the 
visual element of your work to sell 
it, especially on Instagram.  But a 
photo only tells part of your story.  
The often-overlooked part is the 

person behind the photo itself.

We work in a competitive 
marketplace, so a good story can 
show things about who you are 
that your Instagram photo can’t...
and this helps give you an edge over 
your competition.  It also allows 
you to make connections with 
people who want to invest in your 
work based on how you create it.

But storytelling can be hard and 
feel time-consuming, I get it.  But 
one of my favorite quotes is by 
Simon Sinek.  He says, “People 
don’t buy what you do; they buy 
why you do it.”  And this is amazing 
news because storytelling is the 
most powerful marketing tool, and 
yet people don’t feel marketed to.  
That?  That’s darn amazing.

When you communicate the 
work/inspiration/efforts behind 
your product or service, you allow 
followers to see your business 
through your eyes.  

I hope you can apply these two 
tips as you use Instagram for your 
business, and I wish you the best 
as you talk to the customer of your 
dreams by way of storytelling.  If 
you’d like to chat more, you can find 
me on Instagram: @JasmineStar …
see you there!



With all the different social media 
platforms at our fingertips it’s a 
wonder we have time to use any of 
them!

We were resistant to Snapchat for 
a loooong time and finally jumped 
on board. Not just to hang out 
with the cool (young) kids, but 
because we created a game plan for 
using Snapchat and realized how 
powerful that plan can be for us!

But, even with a solid strategy, just 
being on a social media platform 
might not be enough anymore. 
These days, we are fighting fancy 
algorithms that go out of their way 
to hide business posts and only 
show our posts to people who have 
recently engaged with our brand. 
As business owners, we are fighting 
an uphill battle to get our brands 
in front of more people on social 
media...unless we are willing to pay 
for it via ads and sponsored posts.

WHY USE ADVERTISING ON 

SOCIAL MEDIA?

Organic reach is a thing of the past 
on Facebook, and Instagram isn’t 
going to be far behind, which we’ve 

already experienced a little bit. 
And we have no doubt Snapchat, 
Periscope and every other social 
platform will continue to follow 
suit in some way, shape or form. 
(NOTE: There are ways to continue 
that organic reach and grow your 
following AND book clients 
without paid advertising. We do a 
lot of those things, in addition to 
running ads. They just take time.) 

Technology and business are always 
changing, growing and introducing 
new, well, everything. It’s fun to see, 
but it can be exhausting trying to 
keep up. 

But instead of feeling frustrated 
and giving up on a platform that 
harnesses major potential for you 
to connect with your audience 
and ideal clients, let’s rework the 
problem. Let’s see how we can use 
this to our advantage.

We like to keep it simple and 
always bring it back to the basics 
when we’re researching new 
strategies and/or tweaking and 
shifting what we’re currently doing 
to keep up with what’s working 
in our industry, yes, but more 
importantly, shifting until we know 

WHY ADVERTISING ON SOCIAL MIGHT JUST BE THE

BUSINESS BOOSTER
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we are connecting with our people 
in the most effective ways possible. 

So, what does this actually look 
like?!

Well, it’s rolling with the punches 
of Facebook’s and Instagram’s 
algorithms. It’s making the changes 
work for us. In this case, it’s using 
paid advertising.

We are BIG fans of advertising 
on social media because it has the 
potential to work very quickly! 
(We’ve had clients run ads for 
TWO days, get 13 leads and book 
THOUSANDS of dollars worth of 
work in that time!) Also, you can 
get in front of the EXACT people 
you want! It’s actually sort of crazy 
(and a little creepy) how much 
Facebook knows about us. But, why 
not use that to your advantage to 
get in front of people you’d love to 
work with? And lastly, you can start 
and stop ads WHENEVER YOU 
WANT! Yep! No more wasting 
money. You can try it on for size, 
see what’s working, pause the ads 
and regroup when you’re ready!

5 REASONS YOU MIGHT BE 

READY TO GIVE SOCIAL 

MEDIA ADVERTISING A 

WHIRL

You moved to a new city and don’t 
know too many people in your 
new town (well, get your booty 
to a Tuesdays Together meetup, 
for starters, but then get going on 
those ads to jump start that new 
clientele)

You’ve lived in the same place for 
years but are having a hard time 
getting in front of people who want 
to hire you

Most of your inquiries come from 
referrals, which is awesome (there’s 
nothing better than a strong 
referral!), buuuuut, you’re not 
getting enough referrals to get your 
business to where you want it to be.

You’ve invested a lot of money in a 
lot of different things, hoping they 
would bring you more business and 
they haven’t panned out how you’d 
hoped

You’re frustrated and ready to try 
some new (and proven!) strategies.

HOW TO CHOOSE THE RIGHT 

PLATFORM TO TRY SOCIAL 

MEDIA ADVERTISING

The most important question 
you can ask yourself is: Where 
is my audience hanging out? If 
your audience simply isn’t using a 
platform, it’s not a good fit for you 
to advertise on. Which one can 
you be consistent with? Which 
one is your strongest; where do you 
already have the biggest following? 
Which one do you enjoy using 
most? 

When it comes down to it, answer 
those questions, pick one and just 
get going! Test it out for a week 
or two and see how it goes. You’ll 
never know unless you try.

And once you are ready to 
introduce yourself to a TON of 



new people, here are a few tips to 
get you started!

HOW TO MAXIMIZE 

YOUR EFFORTS (AND 

INVESTMENTS!) WITH SOCIAL 

MEDIA ADVERTISING

Have an end goal in mind. Do you 
want an inquiry? Email address? 
Traffic to a blog post?

Have a plan. Even though your 
work is AMAZING, it usually isn’t 
enough for someone to see it and 
instantly want to hand you money. 
Create a plan and clear calls-to-
action that lead new visitors to that 
end goal.

Speak to your ideal clients. Don’t 
fall into the trap of being general. 
Your ideal clients have busy and 
cluttered social media feeds. And 
in busy spaces, general = boring. 
Use the targeting tools available to 
you to make sure your ads are being 
seen by the right people and use 
specific language to speak to them!

Start small. Don’t put hundreds of 
dollars in before you know what’s 
working. Start small. You can 
always increase your budget later!

Test, test and test some more. 
Some of the best marketers we’ve 
ever worked with and learned from 
spend up to 30% of their marketing 
budget on testing what is working 
before they start scaling their ads. 
Test images, copy and different 
audiences to find what is working 
best, then you can be sure you’re 
getting the most bang for your 
buck!

If you’d like to learn exactly how we 
use social media advertising, and 
are ready for a little more action on 
your contact form, come hang out 
with us and learn more at a free 
RTS webinar on August 4th! 

We’re excited to share all we know 
with you so you can stress less, 
grow your business faster, be more 
fulfilled, make more money and, 
ultimately, really make the most of 
this entrepreneur adventure!

FOR MORE INFO, YOU CAN VISIT BECKY + JESSE ONLINE. 



THREE WAYS TO PROMOTE YOUR

SNAPCHAT

BY @KRISTAAJONES

MAKE YOUR SNAPCODE YOUR  

FACEBOOK PROFILE PHOTO 

Turning your Facebook profile image into a Snapcode 
is an easy way to let your friends & followers know 
about your Snapchat account. Make it a point to offer 
helpful advice & cheer others on in Facebook groups. 
If they like what you’re saying and you’re adding 
value, they’ll be more likely to follow you!

Download your code »

ADD YOUR SNAPCHAT USERNAME TO 

YOUR INSTAGRAM PROFILE 

You can always share your snapcode on Instagram, 
but after a few hours that code will be buried in your 
followers’ feed. Help keep your Snapchat account 
top  of mind by adding your username to your profile 
description. 

ADD YOUR QR CODE TO YOUR WEBSITE 

Make it easy for your website visitors to follow you 
on Snapchat by adding your Snapcode to the sidebar.  
You can direct people to your Snapcode at the end of 
blog posts.

More and more creatives are discovering the power of using Snapchat for 
more than sending selfies to your bestie. Snapchat is an incredible tool 
for showing your tribe a behind the scenes view of your world. And it has 
moved from an up-and-coming business tool to a channel businesses use 
to regularly connect with their customers.



I think a great social media 

tip is to connect with your 

audience, show an active 

interest in those engaging in 

your work. After all, it makes 

sense to support those that are 

supporting you.  

@HARLINSPARROWEVENT 

DESIGN

Do more than just post 

photos on Instagram -- build 

relationships with those you 

follow and who follow you. 

Some of my best word-of-

mouth marketing (and therefore 

sales) come from those I’ve 

fostered friendships with via 

Instagram, and it’s opened 

doors for networking and other 

opportunities I might not have 

had otherwise.  

@ OLIVEKNITS

One social media tip from me is 

to be genuine. Don’t just follow 

people or “like’ their content to 

get them to follow you back. Be 

genuine with your words and 

actions and the right people will 

follow you!  

@AMANDAMCMAHONPHOTOGRAPHY

A great way to have your 

followers engage and target 

your ideal audience is 

demonstrate authenticity. Who 

are you? What are you into? 

Favorite place to eat? Favorite 

book? Etc. Posts that show who 

you are will help grow a better 

sense of connection because 

they can relate. 

@LACEYOPHOTOGRAPHY

Be Selective and Choose wisely, 

if your not certain you want to 

share it, don’t share it!  

@DANISTEPHENSONWEDDINGS

Stick to a strict social media 

calendar for consistency and 

journal your reach every day to 

refine your post timing!  

@HARMONYLYNNPHOTOGRAPHY

Be sure to snag your client’s IG 

username before parting ways. 

It’s one more connecting point 

when you get to tag them in 

a photo of the product they 

received and it’ll inevitably 

make them feel desired and 

worthy. You’re never too 

important not to be nice to 

people.  

@CUPCAKESFORTHEKINGDOM  

@ELIANTEANDCO

I believe social media can 

be one of the BEST ways to 

share with the world and your 

prospective client who you are 

in real life, what an experience 

with you is like and why you do 

S O C I A L  M E D I A  T I P S 
f r o m  o u r  Tu e s d a y s To g e t h e r  L e a d e r s



what you do -- BUT ... Don’t let 

social media become a chore 

and don’t do what everyone 

else is doing and when they’re 

doing it and how they’re doing 

it. Save room and time for your 

other passions -- family, friends, 

adventure.  

@WENDYZOOKPHOTOGRAPHY

Show more than just your work! 

Don’t be afraid to share some 

personal photos that you’ve 

taken or share some behind 

the scenes photos of you on 

the job. People love to connect 

with the person behind the 

social media account and you’ll 

find that even at your initial 

consultation with clients, they 

have already stalked your social 

media posts and your website! 

More importantly, they have 

already found common interests 

between you two! It gives you 

a ton to talk about during the 

meeting than just price. They 

will not only love you because 

of the work you produce but 

who you are as a person as well. 

@ELIZABETHNORDPHOTO

The way that users find relevant 

information is through hashtags! 

Think about who your audience 

is, what they’re looking for, and 

add your hashtags accordingly. 

Also, be sure they are formatted 

in a way that is easily readable. 

#Hashtagging #every #word 

#in #your #sentence #gets 

#overwhelming. For Instagram 

specifically, sprinkling one 

or two hashtags inside your 

post, then adding more in the 

comments is a great way to 

gain exposure.   

@DCMEDIADESIGN

Set boundaries for your 

business social media use. For 

example, set limits for when and 

how much time you will spend 

commenting on your follower’s 

(or target market) posts. Or 

consider turning off social 

media notifications when your 

workday is over, or when you 

are spending time with family & 

friends. Use social media well, 

but don’t let it rule you.  

@JENNIFERSPOELMA

Let your followers see your 

behind the scenes action! 

People love seeing work in 

progress, learning some of 

your tips and tricks, and 

being introduced to new 

ways of doing things! I get 

great responses and a lot of 

engagement on my posts that 

are photos of me shooting a 

wedding, or a pulled back shot 

of a bridal detail setup with 

lighting tricks or other nuggets 

of info. 

@JENNKAVS

Be consistent and genuine! The 

best reach and engagement 

comes from consistent posting, 

and the best community comes 

from authentically engaging 

with others!   

@BETSYFICK

Consistency and Transparency 

are KEY! I have found that when 

I am more consistent with my 

posts I have more engaged 

audiences which translates into 

more prospective clients! The 

reason I mention transparency 

is because when clients feel 

like they get to know you on 



a more personal level they are 

more likely to tell their friends 

about your business, book you 

for more jobs, and it helps you 

attract your actual ideal client. 

Someone who wants to work 

with YOU for YOU and someone 

you will ENJOY working with. 

Share personal posts or your 

personal accounts with your 

clients. And as we all know- 

SnapChat has rapidly become a 

great source for those personal 

posts! 

@WELLINGHURSTPHOTOGRAPHY

Be unique! It’s ok to admire 

other accounts but try to find 

your own voice and create a 

new pattern for the design / 

look of your posts! Also, tell 

some jokes and show sneak 

peeks!  

@ARTBYMEGAN

I would say the best advice I 

could give on social media is be 

proud of who you are and what 

you do. It’s okay to show your 

home / office even if you feel 

it’s not “instagram / pinterest 

worthy”. Your space is unique 

just like your business and don’t 

be afraid to show that off. Also 

be consistent with your images 

and scheduling!  

@PEPNPOP

We love social media! Twitter, 

Pinterest, Facebook, Instagram-

-but Snapchat has opened 

so many doors for us. It has 

given our clients and followers 

something to talk about. Which 

in turn keeps us top of mind in 

their heads. Snapchat has been 

wonderful because it’s real and 

in the moment. We show off 

behind the scenes work, things 

we are editing, and our home/

personal life.  

@WRENPHOTOGRAPHY

Besides interacting with others 

on social media. Scheduling 

your posts on your blog, 

Facebook, Instagram by using 

hoot suit or other social 

scheduling apps. It will save 

time so you can do other things 

to build your business.  

@SWEETLIGHTPHOTO



 

TUESDAYSTOGETHER

GROUP DISCUSSION  
QUESTIONS

•	 Icebreaker: If you had to communicate soley through 

social media, what app would you choose? Why?

• What social media channels are your ideal clients using? 

Are there channels you can stop using that are not a 

good use of your time?

• How can you create social media posts that speak to 

your ideal clients?

• What are the pros and cons of having separate personal 

and work social media accounts?

• What are some ways you can tell the story of your brand 

in social media posts?

•	 Activity: Find someone to take a look at the last 10 

posts on your primary social media account. Are they 

able to answer the following questions: 1. What do you 

do? Why do you do it? What kind of people do you work 

with and/or serve? If not, how can you create a feed the 

better communicates the answers to those questions? 

(Ideally this would be done with someone who doesn’t 

know you well—maybe someone you just met at 

#TuesdaysTogether!).

These are just to start the discussion. Feel f ree to include your own and 

encourage group members to do the same! 



THANK YOU TO OUR TUESDAYSTOGETHER LEADERS,  

JASMINE STAR AND BECKY + JESSE MORQUECHO  

FOR CONTRIBUTING TO THIS GUIDE! 
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