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5 BLOGGING MISTAKES
TO AVOID

By Kachet Jackson-Henderson

1. I wish I would ’ve collaborated more 
with other  bloggers
One of the main reasons I started 
b l o g g i n g w a s b e c a u s e o f o t h e r 
bloggers. I was an avid fashion and 
lifestyle blog reader and one day felt 
the calling that I had something unique 
to share and I belonged in that club. 
But as RTS promotes, community over 
competition.

I wish I would’ve asked the bloggers I 
admired how they did it, if there were 
any tools they used to stay on track, 
and if they wanted to collaborate on a 
themed post, or would give you a 
promo shoutout on their social media 
channels or link to your blog content 
on their blog! It even works with 
p i t c h e s t o c o m p a n i e s . T h e r e i s 
strength in the masses and sometimes 
if you don’t have the numbers to back 
it up, a combined following in a certain 
topic or demographic area can help. 

2. I wish I would ’ve told the world 
about the blog 
I f you bui ld i t , they won’t come. 
You’ve got to get them to come to 
you. While there are many options 
(paid and earned) that can aid you in 
building a following and increasing 
site traffic, it doesn’t hurt to tell the 
people you’re talking to on a regular 
basis.

These people wi l l be your brand 
loyalists and will be proud to share 
your content. It also helps because 
you never know who Aunt Jean is 
going to tell! Maybe that person’s 
daughter is the PR Manager at a 
company that you really want to work 
with.

3. I wish I would ’ve had the guts to 
talk about the “tough stuff ”
Once I got into my niche of fashion 
and personal style, I stayed there. Only 
recently did I begin to go back to my 
v e r y f i r s t b l o g p o s t s a n d I w a s 
reminded that I used to tackle a 
variety of issues that young millennials 
face. People crave connection and 
relatability. Sharing a personal point of 
view on a topic like personal finance, 
t r a v e l i n g , a n d e t i q u e t t e c a n b e 
appreciated by readers.

4. I wish that I had learned basic design 
and SEO 
While it’s great to ask for help, I wish I 
had become more independent when it 
came to basic design and web trends. 
Using a graphic designer or coder for 
every little thing takes its toll on the 
wallet. If I would’ve started to learn by 
taking a live class or even an e-course, 
by this time I would be able to make 
necessary tweaks and maybe even a 
few additions in one of my spurts of 
inspiration! Plus, I could help out other 



bloggers who may need assistance 
with branding and th ings of that 
nature (circling back to collabora-
tion!).

SEO is your ticket to showing up in 
search results. Only in the past year 
have I added an SEO plugin to help 
drive traffic to my blog with keywords. 
It’s never too late, but I wish I had 
done it sooner.

5. I wish I would’ve attended a blog/
creative conference 
Being around other creatives gets the 
juices flowing and now that I attend 
mixers and other events, I always leave 
inspired to do more: more for myself 
and more for my fo l lowers . B log 
conferences range in price and if you 
live close to a major city, you have 
more places available to you.

In addition to all of the insider tips 
you’ll learn as well as emerging trends, 
you’ll also have an opportunity to 
d e v e l o p r e l a t i o n s h i p s w i t h o t h e r 
bloggers in person, that you can keep 
alive online long after. I formed many 
friendships at the Better Homes and 
Garden’s Stylemaker Event in 2014 and 
it’s been wonderful seeing everyone 
else’s success, and also them sharing 
and supporting mine.



SEO TIPS 
FOR CREATIVES

By Sarah Chancey

Wedding professionals and creatives, I 
feel you! Writing for SEO can feel 
stifling, but let’s face this important 
truth and I promise we’ll get through it 
together.

I t doesn ’ t matter how beaut i fu l ly 
written your blog post is if it’s not 
optimized for your ideal client to find 
and read it.

In order for your blogging to be 
successful, your posts need to be just 
as much about pleasing search engines 
a s t h e y a r e a b o u t i n s p i r i n g a n d 
educating your readers. This doesn’t 
mean your posts need to be bogged 
down with obvious keyword plugs, but 
in order for your post to do what it is 
intended to do on the front end, it 
needs just as much thoughtful detail 
invested behind the scenes.

WRITING THE POST

Strategy: Take time to think about 
what makes you unique and build a 
blogging strategy around that. It’s 
your personal experiences and insight  
that only you can offer which make 
your posts unique and valuable. Try to 
make your blog posts fol low this 
unifying idea so that they complement 
each other in some way. This makes it 
possible to l ink from one post to 
another to keep your readers engaged 
by o f fe r ing more i n fo rmat ion on 
related topics.

Topic: As a general rule of thumb, 
avoid writing generic posts like “Best 
Ceremony Venues.” A quick Google 
search will tell you that thousands of 
others have already written on topics 
like this. The higher the competition 
level is on a topic, the lower your 
chances are of attracting attention. 
D ig deeper and i ns tead , opt fo r 
location-specific posts l ike “Top 3 
Most E legant Wedding Venues in 
Charlotte, NC.”

Length: The longer, the better! A post 
shouldn’t be less than 500 words. 750 
is a great goal, but if you think you 
can write as much as 1,500 words – go 
for it. And if you must choose between 
quantity or quality, definitely pick the 
latter. If you know you’re due for a 
blog post, but don’t have time to write 
one, wait. It’s better to distribute a 
thoughtfully written and optimized 
post than to slap something together 
just to avoid getting behind on your 
b log ca lendar . Posts that sa t i s fy 
n e i t h e r s e a r c h e n g i n e s n o r y o u r 
audience will do more harm than good.

Formatting: Make sure to separate 
your text into paragraphs. If you’re 
making an important point, bold that 
t e x t s o i t s t a n d s o u t . B u t , u s e 
subheadings marked with H2 tags 
(don’t just bold them, use the <h2> 
</h2> tag.) If you have a list – mark it 
with bul lets . Search engines love 
bulleted lists, and so do readers as it 
helps break up important text.



OPTIMIZING THE POST

Categories: Create relevant categories 
and categorize all your posts. Search 
e n g i n e s l o v e t h e s t r u c t u r e o f 
categories, and this will be helpful for 
your brides when searching for related 
content . For example, i f you’re a 
p h o t o g r a p h e r t h a t s e r v i c e s b o t h 
Boston and Cape Cod, create the 
categories “Wedding photography in 
Boston” and “Wedding photography in 
C a p e C o d ” a n d a s s i g n a l l y o u r 
inspirat ion and real wedding blog 
posts to their respective category.

Tags: Just like categories, you’ll want 
to use tags to further define your post, 
but not too many. Three to four tags 
per post should be enough to link 
similar posts together to help your 
audience find similar posts.

Internal links: It is extremely important 
that you link to your site from within 
the body text of your post. But, make 
sure to use a relevant keyword to link 
to. For example, as we work to build 
SEO for our team’s new Memphis 
Associate Wedding Planner, we would 
link our Memphis location page to a 
keyword such as “Memphis wedding 
planner” as it includes the location. 
Also, if appropriate, link to another 
r e l a t e d b l o g p o s t ( a g a i n , u s e a 
relevant anchor text). It’s okay to link 
to other websites if you want to, but 
keep your total number of links below 

five for longer posts and below three 
for shorter posts. 

On-page properties: Try to write an 
engaging blog post t it le that wi l l 
encourage your readers to click the 
link when they see it in SERP, (search 
engine results page) which is the 
results returned by a search engine in 
response to a search query. Make it 
interesting and think – what would I 
search for to find an article on this 
topic. Also, include at least one photo 
in your post and make sure to add ALT 
text. 

PROMOTING THE POST

The hard work is over – now for the 
fun part! For optimal results, try to 
follow this philosophy – for every hour 
you spend writing the post, spend an 
equal amount of time distributing your 
content. At the very least, share your 
p o s t w i t h y o u r s o c i a l n e t w o r k s . 
Encourage your team to share them on 
their own social channels as well . 
Always include the link to make it as 
easy as possible for followers to find 
and read your posts – and when you 
can ’ t ( l i ke on I n s tag ram) , add a 
temporary link to your profile and let 
followers know they can go there to 
find it. Also, look for opportunities to 
share your post with your Facebook 
groups ( l i ke your loca l Tuesdays 
Together group or The Rising Tide 
Society’s group). Google+ communities 
are also a great option, as well as your 
weekly or monthly newsletter.
 



 from our TuesdaysTogether Leaders

SEO & BLOGGING TIPS

Name your images according to what's 
in each image (e.g. ciccone_vineyard_
wedding_ceremony_photo. jpg), and 
include descriptive alt tags on all of 
them. Include things like your city and 
your area of expertise (e.g. photo-
grapher, web designer). I get found all 
the time when my images pop up in 
Google image search versus the words 
I write in my blog posts.
@alliesiarto

If I had to choose only ONE thing 
based on what is working RIGHT now 
and what I'm seeing with all of the 
sites that I audit it would be:

If you are trying to rank for a local 
keyword (for example: [your city]
+photographers), make sure that you 
have an address in or near that city. 
Then you should publicly display your 
address and phone number (the same 
one that you use to set up your 
Google My Business account) on your 
website. At minimum, it should be on 
your contact page, but you may even 
consider putting it prominently on 
your home page. Google knows that 
people who are searching with local 
modifiers are looking for an address, 
and having it here will give the search 
engines extra confidence that you are 
a loca l bus iness (and a re levant 
result)!
Corey Potter

Keep a blogging calendar and color 
code it based on "done" and "to do”. 
As ideas pop up be sure to SCHEDULE 
them instead of just writing them 
down - that way you have a deadline 
and you're way more likely to actually 
write the blog!
@mariagracephotography

Create a schedule for how many times 
you want to blog a week, and dedicate 
a specific day for pre-blogging and 
scheduling them to post. For me, I 
blog once a week, and pre-blog on 
M o n d a y s a n d s c h e d u l e i t f o r 
Wednesday's. Whatever your schedule 
is, stay consistent.
@destineenjackson

While it's important to showcase your 
work and to share tips relevant to your 
industry, it's also important to give 
your readers the chance to get to 
know you! So blog something personal 
every once in a whi le . Give your 
readers and potential clients a peek 
into your real life - not just your 
curated one. People connect with real, 
a u t h e n t i c p e o p l e , a n d b l o g g i n g 
provides an exceptional opportunity to 
do that!
@morganleephotography

In an overly saturated industry, the 
one thing that sets you apart from 
everyone else is you. The best place to 
showcase yourself is in your blog. 
Mixing personal and business posts 
will allow your clients to see your work 
and who you are. Blog about your 
personal life and be real with your 
audience, this will be what keeps them 
coming back for more each time.
@kristy_arias



Have a content creation brainstorming 
day at the beginning of every month! 
Take time to look at your calendar for 
the upcoming month and schedule 
your blog post topics for specific days 
throughout the month. This real ly 
helps when you're stuck and don't 
know what to blog about!
@nicoledianne

Be consistent even if it is one day a 
week. Consistent blogging (even if its 
one day a week) is better for your 
readers and SEO thank b logg ing 
sporadically off and on. 

If you struggle thinking about what to 
write, ask yourself questions and then 
answer them. Who, what, when, where, 
why? Who did you shoot? Where did 
you shoot? Why? What did you like 
about them? Did something interesting 
happen while there? What was your 
favor i te th ing about the coup le/
fami ly/senior? SEO. . .make sure to 
include links throughout your site, 
even if it’s to other material on your 
own site. And, keep in mind google is 
looking for relevant content based on 
what people are searching for.

Don't just throw keywords around in 
places they don't make sense. I return 
in results all the time for things I 
wasn't necessarily "trying" for but my 
content is highly relevant and valuable 
all throughout which means my site is 
well optimized in general. 
@cinnamonwolfephotography

When you work on SEO you need to 
know where you are starting from. You 
can use a private browsing window or 
i n c o g n i t o m o d e t o s e a r c h y o u r 
keyword and look for what page of 
Google you fall on, but if you are a 
couple of pages in, it can be tedious. 
Tools that you can use to do this:
http://wheredoirank.net and https://
serps.com/tools/rank-checker/
Brenden Boggs 



1. What are some tools that you have used to help manage and 

organize your blog?

2. What is your biggest roadblock for blogging?

3. What is the number one thing for blogging and/or SEO that you 

wish you would have known when you started?

4. Have you ever outsourced your blogging or SEO? Was that 

helpful?

5. What was the most popular post you ever did? Why do you think 

it received the most traffic?

TuesdaysTogether

GROUP DISCUSSION 
QUESTIONS 

These are just to start the discussion. Feel f ree to include your own and 
encourage group members to do the same! 



BLOG PLANNER

MONDAY

Keywords

Keywords

Keywords

Keywords

Keywords

Keywords

TUESDAY

WEDNESDAY

THURSDAY

FRIDAY

WEEKEND

Ideas for future posts



BLOG POSTS BEFORE + AFTER 
CHECKLIST

Before After
SEO friendly title

Thank anyone who shares 
your post

Check the traffic on Google 
Analytics 

Double-check your  
spelling + grammar again

Add one pinnable image 
with branding and title

All links are working

Sub headings exists
Respond to all comments on 
post and social media

Give credit to anyone that 
should be credited

Title reappears in the post 

Make sure anyone you mention in 
the post knows about it in a Tweet 
or email

Check old posts, should any have 
a link to your new post 

Test share on Facebook & check if 
the correct image is displayed

Custom images for your 
social media accounts

Any external links open 
up a new window

Spelling/grammar - checked

The text is styled and 
formatted for easy reading 

Keywords in the post Share post on social media 

Easy permalink URL

The post is optimized for SEO 
(eg. WP plugin Yoast)

Preview

There’s a CTA at the end of 
the post

Links to other relecant blog 
content and affiliate links

Categories + tags are set

Source: OnlineEntreprenista.com



The Rising Tide Society is powered by

Thousands of creative entrepreneurs rely on
 HoneyBook to get organized, elevate their brand,

 and give their clients the easy online booking and payment 
experience they expect.

Rising Tide Society members save 20% 
and can try free for 14 days

bit.ly/RTSplusHB

Thank you to our TuesdaysTogether Leaders, Kachet 
Jackson-Henderson, Sarah Chancey  for contributing to this GUIDE! 

All pictures by Laura Barnes


